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Abstract
Higher educational institutions especially business schools are expected to guide, in the
entrenching of sustainability into business culture through education and training. Today
sustainable development and responsible management are often perceived as a different topic and
separated from the core area of business environment or even dismissed from the syllabus. Most
of the management students pass their degree with limited exposure to the importance of
sustainable development and the exposure they get is often not presented in a way that is relevant
to or useful for their future careers. The objective of this paper is to create awareness among
budding managers about the importance of sustainable business practices. This conceptual paper
throws light on the role played by responsible management in business education. Business schools
are having a major role in shaping the attitudes and behavior of future business leaders by
imparting sustainable development goals and responsible management practices.
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Introduction

Business education is diversified beyond teaching traditional skills and profit maximisation. There
is, instead, greater focus on social purpose, including sustainability and improved ethics and
governance practices. Business management schools play a key role in shaping the skills and
mindsets of future business leaders, and can be powerful drivers of corporate sustainability. The
concept of responsibility management and sustainability are gaining recognition as an essential
elements in higher education for generating talented and ethical leaders. Academic institutions
help shape the attitudes and behavior of business leaders through business education, research,
management development programs, training, and other pervasive, but less tangible, activities,
such as the spread and advocacy of new values and ideas. Through these means, academic
institutions have the potential to generate a wave of positive change, thereby helping to ensure a
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world where both enterprises and societies can flourish. (Global Compact, 2007). “Teaching
responsible management is not like teaching a set of principles or a set of methods or techniques,
which is what you do when you teach marketing, statistics, or accounting. So you have a set of
things which you can teach. But when you are teaching ethics or responsible management, you are
not teaching a set of techniques, you are telling people how to think, how to evaluate, how to
balance various things, various forces and various factors, and how this balancing has to be done
all the time in your life.”(Professor Narayanaswamy, IIM)

Objectives of the study

1. To examine the level of awareness among management students about responsibility
management and sustainable development concept.
2. To identify the merits and demerits of integrating responsibility management and
sustainable development practices in management education.
3. To study the institutional impact after integrating responsibility management practices in
management education.

Principles of responsibility management:

The role of higher education, particularly business education, is extremely important in cultivating
sustainable mindsets among future generations of business leaders. Higher educational especially
management institutes are involved in the development of current and future managers there has
to be a willingness to progress in the implementation, within the institution, of the following
Principles, starting with those that are more relevant to the capacities and mission. Reporting on
progress to all the stakeholders and exchanging effective practices related to these principles with
other academic institutions should also be there. (unprme.org)

1. Principle of Purpose: Develop the capabilities of students to be future generators of
sustainable value for business and society at large and to work for an inclusive and
sustainable global economy.
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2. Principle of Values: Incorporate into the academic activities and curricula the values of
global social responsibility as portrayed in international initiatives such as the United
Nations Global Compact.

3. Principle of Method: Create educational frameworks, materials, processes and
environments that enable effective learning experiences for responsible leadership.

4. Principle of Research: Engage in conceptual and empirical research that advances the
understanding about the role, dynamics, and impact of corporations in the creation of
sustainable social, environmental and economic value.

5. Principle of Partnership: Interact with managers of business corporations to extend our
knowledge of their challenges in meeting social and environmental responsibilities and to
explore jointly effective approaches to meeting these challenges.

6. Principle of Dialogue: Facilitate and support dialog and debate among educators, students,
business, government, consumers, media, civil society organisations and other interested
groups and stakeholders on critical issues related to global social responsibility and
sustainability.

Role of responsible management in Business education

The United Nations (UN)-supported Principles for Responsible Management Education (PRME)
initiative is an important catalyst for the transformation of management education. Backing out of
the discussion by claiming that “ethics cannot be taught” and that “ethics courses do not produce
ethical managers” seems neither correct nor reasonable since, as far as I can tell, courses on
leadership also do not by design produce great leaders and courses on marketing quite rarely
produce outstanding brand managers. The bottom line is that, as with any other course within the
business school curriculum, students as well as faculty need to be motivated and ‘open’ towards
responsible management education to warrant learning success. As indicated above, most students
are willing to accept business ethics as part of their curriculum. (Rasche A, 2010)
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Sustainable development

Sustainable development is a complex concept generating a diversity of interpretations and
debates. It has become a kind of conceptual touchstone, one of the defining ideas of contemporary
society. Today, economic growth and business expansion must answer to critical concerns about
environmental sustainability, biodiversity loss, and human exploitation. It is essential for a
management student to consider current problems of sustainability from many perspectives,
understand their complexity and use a variety of approaches to think creatively about potential
solutions. This is a process of learning about the relationship between economic activity and social
and environmental development, the economic theories that underpin sustainable development
policy interventions, and how those theories impact upon policy design. Sustainability activities
in these core elements cause overall social, environmental and economic impacts (Gupta and
Singhal, 2017). The term sustainable development began to gain wide acceptance in the late 1980s,
after its appearance in Our Common Future, also known as The Brundtland Report. The World
Commission on Environment and Development, as it was formally called, sought to draw the
world’s attention to “the accelerating deterioration of the human environment and natural
resources and the consequences of that deterioration for economic and social development.”
Sustainable development is about integration: developing in a way that benefits the widest possible
range of sectors, across borders and even between generations. In other words, our decisions
should take into consideration potential impact on society, the environment and the economy,
while keeping in mind that: our actions will have impacts elsewhere and our actions will have an
impact on the future.

Responsible Management benefits and challenges

Impacts on Sustainable Development materialize along complex pathways, particularly in the area
of research and education (Koehn and Uitto, 2014). They can be direct and indirect, intended and
unintended and positive and negative; they may present themselves after a significant time lag, at
a distance from the HEI’s location, or at a systems level (Lebeau and Cochrane, 2015). “For
individuals, the outcomes of higher education are harvested over adult lifetimes averaging fifty to
sixty years after graduation from college. For society the impacts may persist through centuries.”

Volume IX, Issue VI, JUNE/2020

Page No : 6258

Mukt Shabd Journal

ISSN NO : 2347-3150

Benefits

Responsible Management involves professional act by managers to interact with their
stakeholders. This is the way organizations discharge their responsibilities to the community and
help to solve the economics and social problems. Meanwhile another earlier study give a different
perspective on responsible management which is a mechanism that will encompass issues,
processes and values that companies must tackle so as to minimize harmful effects of their
activities. Sometimes companies struggle to balance the profit and benefit they will earn with the
effort to reduce the damage done by their activities (Schouten, 2007). It is claimed that companies
will get benefit by engaging in responsible management because the activities can better enhance
financial performance, improve the image of the organizations and enable to attract as well as
retain best workplace, which would lead to increase the value of the companies in the market.

Challenges

High cost involved in conducting responsible management activities is claimed to be the main
challenge to organizations (Bergstrom, Solẻr, Shanahan, 2005). As a consequence, organizations
tend to pay more attention to short term programs rather than those programs which would have
long term advantages and would be able to provide profits in the long run (Swierczek, Onishi,
2003). Organizations tend to be more concerned and focus on the cost involved and competitive
advantage that they would gain rather than health, security and ecology development of the society
(Setthasakko, 2009). This notion is also supported by Fai Yuen and Ming Lim (Fai Yuen, Ming
Lim, 2016) which found that organizations’ lack of strategic vision and unwillingness to spend on
CSR activities are among the significant barriers in implementing responsible management.
Another barrier for the industry to implement Responsible management is cultural diversity. This
factor has affected the success of responsible management operation and there is a need for a
change in organizational culture to also include their concern about ecology and society in their
business plans and practices (Setthasakko, 2009). The barrier rise when people with different
beliefs and values in different culture have to work together in an organization. Their different way
of thinking and style of communication may cause misunderstanding in the implementation
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processes. This barrier can affect the productivity as well as the effectiveness of the team to work
together (Setthasakko, 2009).

Research Methodology

Sample, Demographic profile and time period: The sample constituted of (N=120), 78 male
respondents and 42 female respondents from various management institutes in north Kerala. The
main survey was conducted during the months of October- December 2019. The questionnaire
were distributed among 260 participants. However only 120 completely filled responses were
collected within the specified time period.

Data analysis & Results

The primary data collected through the review were systematically analyzed in which the detailed
analysis and interpretation of each of the sample was done. The result of data analysis was checked
against the objective formulate. The classification of the data were done according to the attributes,
i.e the on the basis of common characteristics which were descriptive in nature.

Table 1.Responsible management (RM) practice is an important concept
RM is important

Agree

Neutral

Disagree

Frequency

114

1

5

Percentage

95

0.83

4.16

RESPONSIBLE MANAGEMENT IS IMPORTANT
Neutral
1%

Disagree
4%

Agree
95%

Graph No.1
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From the table it was observed that 95% of the management students are of the opinion that
responsible management practice is an important concept. Whereas below 1% of the management
students are neutral to give opinion about this and only 4% of the students disagree with the
statement.
Table 2. Ethical, Economic, social & Philanthropic responsibility is an essential part of business
management
Ethical,

Economic,

Social

& Agree

Neutral

Disagree

Philanthropic responsibility
Frequency

118

0

2

Percentage

98.33

0

1.66

Ethical, Economic, Social & Philanthropic
responsibility is essential
0% 2%

98%
Agree

Neutral

Disagree

Graph No.2
From the table it was observed that 98% of the students agreed that Ethical, Economic, Social &
Philanthropic responsibility is an essential part of business management and only 1 % of them
disagreed.
Table 3. Institution has to frame and implement responsible management as part of their
curriculum
Including RM in curriculum

Agree

Neutral

Disagree

Frequency

92

9

19
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Percentage

76

7.5

15.83

Including RM in curriculum
Disagree
1%

Neutral
9%

Agree
90%
Agree

Neutral

Disagree

Graph No.3
From the table it was observed that 76% of management students said that Institutions has to frame
and implement responsible management as part of their curriculum whereas 7.5% were neutral to
it according to them it is the responsibility of the university to formulate curriculum and institutions
have no power to formulate curriculum and 16% disagree with the statement.
Table 4. How important it is for management institutes to implement responsible management
practices?
Importance of implementing RM Important

Neutral

Not- Important

practices
Frequency

108

0

12

Percentage

90

0

10
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IMPORTANCE OF IMPLEMENTING RM PRACTICES
Neutral
0%

No
10%

Important
90%

Graph No.4
Almost all i.e 90 % of the management students are of the opinion that it is important to implement
responsible management practices at the institute level and 10 % of them disagree that RM
practices are not important.
Table 5. Management institute takes initiatives to create awareness among the students about the
importance of responsible management practices.

Create awareness about RM practices

Agree

Neutral

Disagree

Frequency

24

2

94

Percentage

20

1

78

CREATE AWARENESS ABOUT RM PRACTICES
Agree
21%
Neutral
1%

Disagree
78%

Graph No.5
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It was observed that only 20% of the management institutes are taking initiatives to create
awareness about the importance of responsible management practices among the students and 1%
were neutral to it. Majority 78% of the students are of the opinion that management institutes are
not taking initiatives to create awareness about the importance of responsible management
practices among the students.
Table 6. Including responsible management practices in management education attracts more
companies for campus recruitment.
Impact on campus recruitment

Agree

Neutral

Disagree

Frequency

45

28

47

Percentage

38

23

39

IMPACT ON CAMPUS RECRUITMENT
Agree

Neutral

Disagree

38%

39%

23%

Graph No.6
From the data it was observed that only 38% of the respondents are of the opinion that including
responsible management practices in management education attracts more companies for campus
recruitment and 23% of the respondents have neither support or oppose it and majority ie. 39% of
the respondents are of the opinion that including responsible management practices in management
education makes no impact on campus recruitment.
Table 7. Whether present management curriculum offered to students are sufficient for knowledge
enhancements about responsible management.
Present curriculum & RM

Agree

Neutral

Disagree

Frequency

17

3

100
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Percentage

14

2.5

83

Present curriculum & RM
14%
3%

83%

Agree

Nuetral

Disagree

Graph No.7
As per the above data majority 83% of the management students are thinking that, the present
management curriculum offered to students are not sufficient for their knowledge enhancements
about responsible management whereas 14% of them are of the opinion that the present
management curriculum offered to students are sufficient for their knowledge enhancements about
responsible management.
Table 8. Including responsible management practices provides practical knowledge and insight
into improved decision making skills.
RM provides practical knowledge Agree

Neutral

Disagree

and decision making skills.
Frequency

74

1

45

Percentage

61

1

38

Volume IX, Issue VI, JUNE/2020

Page No : 6265

Mukt Shabd Journal

ISSN NO : 2347-3150

RM provides practical knowledge and
decision making skills.
38%
61%
1%

Agree

Neutral

Disagree

Graph No.8
It was observed that 61% of the management students agreed that including responsible
management practices provides practical knowledge and insight into improved decision making
skills. And 38% of the students disagree with the opinion that including responsible management
practices are not providing practical knowledge and insight into improved decision making skills.
Table 9. Including responsible management practices in curriculum ensures the students to build
social and business value, leverage partnerships, manage risk and measure performance.
Present curriculum & RM

Agree

Neutral

Disagree

Frequency

105

2

13

Percentage

87

2

11

BUSINESS VALUE, LEVERAGE PARTNERSHIPS,
MANAGE RISK AND MEASURE PERFORMANCE
Disagree
11%

Neutral
2%

Agree
87%

Graph No.9
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From the data it was observed that Majority 87% of the students state that including responsible
management practices in curriculum ensures them to build social and business value, leverage
partnerships, manage risk and measure performance and 11% of the students are against this
opinion.
Table 10. As a management student I am aware that Sustainable development is possible only
through responsible management practices.
Sustainable development through RM

Yes

Neutral

No

Frequency

111

0

9

Percentage

93

0

7

SUSTAINABLE DEVELOPMENT THROUGH RM
Neutral
0%

No
7%

Yes
93%

Graph No.10

From the above data it was observed that Majority of the management student’s i.e. 93% of them
are aware that Sustainable development is possible only through responsible management practices
and 7% of them opposed this notion.
Findings
The results further support that most of the students agree up on the notion that Responsible
Management (RM) practice is an important concept and being socially responsible will help them
to create a positive image. Most of the management students consider Ethical, Economic, social &
Philanthropic responsibility as the most important factor of business management. Large number
of respondents suggested that Institution has to frame and implement responsible management as
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part of their curriculum. Students are of the opinion that it is important to implement responsible
management practices at the institute level. Lack of management’s motivation is the most
important reason for not taking much initiatives to create awareness about the importance of
responsible management practices among the students. Respondents are of the opinion that
including responsible management practices in management education makes less impact on
campus recruitment. Responsible management programs as means in improving quality of students
is having mixed response. It is observed that including responsible management practices provides
practical knowledge and insight into improved decision making skills. Management students from
various institutes state that, including responsible management practices in curriculum ensures
them to build social and business value, leverage partnerships, manage risk and measure
performance. Sustainable development is possible only through responsible management
practices. This is how implementation of RM programs by the management institutes will reduce
the gap between theory and practice and help the corporate to choose socially responsible
managers.

Conclusion
The present study focuses on examining the level of awareness among management students about
responsibility management and sustainable development concept. To identify the merits and
demerits of integrating responsibility management and sustainable development practices in
management education. To study the institutional impact after integrating responsibility
management practices in management education. This study provides insight about the benefits
and challenges faced by institutions while integrating responsible management practices and
sustainable development goals in business education. The results indicate that sustainable
development activities infer positive characteristics of the institutions which create their good
image and reputation. Generally they believe that, implementation of responsible management
practices in management education would help to improve the perceptions of the regulators,
community and corporates.

Limitations of the study and scope for future research
This study nonetheless has limitations that lead to avenues of future research. The present study
covers only students from the management institutes of northern parts of Kerala. The number of
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respondents from each management institutes are not the same. This study may motivate future
researchers to explore unidentified areas of responsible management area.
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